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2020 HALFYEAR RESULTS

In million Euros, except %. Adjusted figurésexcept when IFRS. H1 2020 H1 2019

3 Revenue 1,075.4 1,842.3

3 Operating margin (61.8) 306.4
3 EBIT before impairment charde® (258.5) 136.1

3 Net income Group share before impairment charge, IFRS (199.0) 93.1
3 Netincome Group share, IFRS (254.9) 96.0

3 Funds from operations net of maintenance costs (151.7) 191.0
3 Free cash flow 69.5 (7.8)| +991.0%

3 Net debt as of end of period, IFRS 1,178.6 1,316.2

™ Adjustedfiguresincludeour proratasharein companiesinderjoint controlaccountedfor usingthe equitymethodunderlFR 1 and excludethe IFRS.6impacton corebusinesseasecontracts
@ Theimpactof the impairmentchargeon EBITin H1 2020correspondso a - 14.0m impairmenton intangibleassetsand PP&Ea € 1.4m net reversalon provisionsfor onerouscontractsand a -€48.0m impairmentof goodwill Theimpactof the impairmentchargeon EBITin H1 2019correspondgo a -€0.1m impairmenton intangibleassets

and PP&Ea €3.2m netreversalon provisiongor onerouscontracts
© Theimpactof the impairmentchargeon NetincomeGroupsharein H1 2020correspondso animpairmentchargeon intangibleassetsand PP&Ea reversalon provisionsfor onerouscontractsand animpairmenton goodwill (net of tax and net of the impacton minority interests)for -€55.9m. Theimpactof the impairmentchargeon Net
incomeGroupsharein H1 2019correspondso animpairmentchargeonintangibleassetsand PP&Eanda reversalon provisiongor onerouscontracts(netof tax and net of the impacton minority interests)for €2.9m.

Thevaluesshownin the tablesare generallyexpressedn millionsof euros Thesumof the roundedamountsor variationscalculationsmay differ, albeitto aninsignificantextent,from the reportedvalues Pl to the Appendi ionfor financialdefinitions 3




COVIDPLY9 | LOCKDOWNS

AUDIENCE DECLINE BY MORE THAN 60%
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SourceAdSquargMobile data)
Baseline is defined as the reference traffic before lockdown




COVIDPLY9 | LOCKDOWNS

UNPRECEDENT AUDIENCE DECLINE IN PUBLIC TRANSPOR

in Beijing metro in Guangzhou metro
in our audiences in metro&) in Shanghai metro in Nanjing metro

N
"EIIE in TfLaudiences (metros, buse$) in our audiences in National R&f

I i in our audiences in public transportation in Brusséis

P—————|
.%. - . -
I in our audiences in metro®)

(@ Compared to the same period in 2019 (i.e. February)
(@ YouGov data: Percentage of the equivalent period in 2019 (i.e. April and May)
() Compared to pr&ovidl9 period (i.e. February 2020) 5




COVIDPLY9 | LOCKDOWNS

UNPRECEDENT AIR TRAFFIC DECLINE

Globalscheduleflights changefrom Januaryto July2020(week comparedwith equivalentweekin previousyear)

Region January February March April May June July 26"
China +4.3% -55.1% -40.2% -42.6% -28.8% -20.7% -10.7%
Hong Kong -9.7% -46.5%
Singapore -0.1% -16.1% -43.1%

South Korea +2.2% -11.6% -49.5% -56.7% -49.5% -49.5% -46.7%
Japan +2.4% -3.5% -16.5% -40.3% -47.1% -45.0% -33.1%
India +2.1% +6.3% +7.6%

Australia -3.5% -3.2% -5.7%
Sweden -9.2% -5.6% -22.7%
Germany -8.5% -6.9% -30.7%
United Kingdom -3.8% -3.3% -22.8%
France -0.8% +0.4% -15.3%

Spain -3.7% -1.8% -23.2%

Italy -3.3% -4.2% -48.0%

United Arab Emirates -1.9% -3.0% -23.1%
United States +1.7% +1.2% -2.2%

SourceOfficial Airline Guide
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H1 2020 ADJUSTED REVENUE GROWTH BY SEGMENT

Reported growth (%)

I -37.2% I
-39.3% I
39.3% -41.6%

-45.6%

Street

Furniture Transport Billboard  Group

Organic growth (%)

m a0 I -37.1% I
38.8% 40 8%

-44.2%

Street

Furniture Transport Billboard  Group

(MOrganic growth = excluding acquisitions / divestitures and the impact of foreign exchange.



H1 2020 ADJUSTED REVENUE GROWTH BY REGION

Organic growth (%{V

I I -37.1%

-41.5% -40.6% 42 7% -40.8%
. - Rest of United
AsiaPacific Europe® France Kingdom Group

(MOrganic growth = excluding acquisitions / divestitures and the impact of foreign exchange.
(@Excluding France and the United Kingdom. 8



MASSIVE IMPACT FROM LOCKDOWNS ON Q2 2020 REVEN

Organic growth (%{V

Q1 Q2 H1 Q1 Q2 H1 Q1 Q2 H1 Q1 Q2 H1
2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020

Street Furniture Transport Billboard Group

(MOrganic growth = excluding acquisitions / divestitures and the impact of foreign exchange. 9



H1 2020 ADJUSTED REVENUE BREAKDOWN
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(MExcluding France and the United Kingdom 10



INCREASING DIGITAL EXPOSURE

Adjusted figures

Breakdownby segment

H1 2016 H1 2020 239%  24.0%

Street

: : Street
Billboard Furniture Billboard Furniture 15.6%

18.6%

H1 2016 H1 2017 H1 2018 H1 2019 H1 2020

Transport Transport

N.B.: Years prior to 2017 have not been restated from the IFRS15 impact, applicable
onJanuarylst, 2018



DIGITAL STREET FURNITURE

Adjusted figures

19.7% S
. 0

16.6%
12.6% I

H1 2016 H1 2017 H1 2018 H1 2019 H1 2020

Street Furniture digital revenue as a % of total Street Furniture revenu

W % 5 £ ; Gt N.B.: Years prior to 2017 have not been restated from the IFRS15 impact, applicable
Digital street furniture, Berlin, Germany on Januaryl®, 2018




DIGITAL TRANSPORT

Adjusted figures

Transport digital revenue as a % of total Transport revenue

. . . . . N.B.: Years prior to 2017 have not been restated from the IFRS15 impact, applicable
Dubai International airport, United Arab Emirates onJanuaryl®, 2018



