Global Shopper

Connections 2

Luxury Accessories

8 Global Shoppers have bought Luxury
out of Accessories when travelling abroad
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China, the UAE and Japan are
the top 3 spending nations
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Top 3 shopping destinations ' ' - ’
are USA, Italy and France

82 0/ of Global Shoppers buy Luxury %
0 Accessories for themselves |

@ 98 0/ of Luxury Accessories shoppers pay
o attention to OOH campaigns



