
 

 
 

 
 

 
 

 
 

JCDecaux signs a contract with a view to the acquisition of Continental Outdoor 
media, the No. 1 outdoor advertising company in Africa 

 

 
Paris, 15 december 2014 - JCDecaux SA (Euronext Paris: DEC), the number one outdoor 

advertising company worldwide, announces the signing of a contract for the acquisition, in 
partnership with a community owned investment company, Royal Bafokeng Holdings 
(shareholding split 70/30), of Continental Outdoor Media, the leader in outdoor advertising in 
Africa. The finalisation of the transaction is subject to the usual regulatory terms and conditions.  
 
Founded more than 40 years ago, Continental Outdoor Media, a pioneer in outdoor advertising 
in Africa, is involved primarily in large format billboard advertising but also in street furniture and 
transport sectors. With 266 employees, Continental Outdoor markets 35,000 advertising faces 
in fourteen countries (Angola, Botswana, Lesotho, Madagascar, Malawi, Mauritius, 
Mozambique, Namibia, South Africa, Swaziland, Tanzania, Uganda, Zambia, and Zimbabwe).  
 
Thanks to this acquisition, JCDecaux, which already has operations in South Africa, Algeria and 
Cameroon, will be able to accompany its clients in 13 new countries and accelerate 
development across the entire continent.   
 
To do this, the Group will benefit from the support and partnership with Royal Bafokeng 
Holdings (RBH). RBH is a high quality and long-term investor, managing assets worth €2.9 
billion. Their unique investment model was set up to deliver intergenerational income to serve 
the social development needs of the Royal Bafokeng community. This community consists of 
100 000 members who reside in Phokeng which is located in the North West province of South 
Africa. RBH’s long-term investment approach, coupled with their commitment to the African 
markets resonated with JCDecaux, leading to the formation of this strategic partnership which 
leverages the strengths of both partners. 
 
JCDecaux will also be able to count on Continental Outdoor Media’s high-quality management 
in order to deploy its expertise as the No. 1 outdoor advertising company worldwide and its 
knowledge in the area of new technologies in these markets. This knowledge and expertise 
should be particularly pertinent in meeting the expectations of this region which is recognised for 
being open to digital and for its desire for innovation.   
 
Apart from having the largest natural resources in the world, Africa had a population of 1.1 
billion in 2013, with a higher percentage mobile phone adoption rate than in Europe adopting 
the mobile phone, 42 cities of more than one million inhabitants and a rapidly growing middle 
class. Lagos, Accra, Le Cap, Addis Abeba, Nairobi, Kampala, Maputo, Conakry, Lusaka and 
Dakar are in the Top 16 cities worldwide for the strongest population growth between 1980 and 
2010. By 2030, 50% of Africans will be living in cities and before 2035, the continent will benefit 
from the world’s leading working population.  

 
Jean-Sébastien Decaux, CEO Southern Europe, Belgium and Luxembourg, Africa and 
Israel of JCDecaux, said: “The acquisition of Continental Outdoor, alongside Royal Bakofeng 
Holdings with whom we are very pleased to collaborate, is a key stage in our development in 
Africa and a unique opportunity to utilise our expertise in this continent with unequalled growth 
potential. Thanks to this transformative operation, JCDecaux will broaden its presence to 13 
new countries and become the No. 1 in outdoor advertising on the African continent. 
 
This strategic acquisition will not only improve our growth profile in emerging countries but also 
gives our business in this region a new dimension. A long-term investment, it comes at a time 
when Africa, whose population is expected to double in the next 30 years, is undergoing mass 
urbanisation. In order to accommodate their new inhabitants, the cities have growing 
infrastructure needs which JCDecaux, with its economic model of financing street furniture 
through advertising, will meet by developing high-quality products and services such as the 
Group has been providing cities for 50 years. 
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We are therefore very pleased and proud to be able to use our expertise and innovation, notably 
in digital, to service local authorities and African citizens as well as offer African and 
international advertisers and their brands exceptional opportunities on this continent, a “new 21

st
 

century frontier”.” 
 
 

Key Figures for the Group 

- 2013 revenues: €2,676m; Revenues for the first nine months of 2014: €1,974m 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 index 
- No.1 worldwide in street furniture (480,400 advertising panels)  
- No.1 worldwide in transport advertising with more than 145 airports and more than 276 

contracts in metros, buses, trains and tramways (379,000 advertising panels)  
- No.1 in Europe for billboards (191,000 advertising panels) 
- No.1 in outdoor advertising in the Asia-Pacific region (211,400 advertising panels)  
- No.1 in outdoor advertising in Latin America (35,000 advertising panels) 
- No.1 worldwide for self-service bicycle hire 
- 1,082,400 advertising panels in more than 60 countries  
- Present in 3,700 cities with more than 10,000 inhabitants 
- 11,900 employees 

 
Contacts Communications Department: Agathe Albertini 

+33 (0) 1 30 79 34 99 – agathe.albertini@jcdecaux.fr  
Investor Relations: Nicolas Buron 

+33 (0) 1 30 79 79 93 – nicolas.buron@jcdecaux.fr  
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