World Toilet Day: For over 40 years, JCDecaux has been committed to
facilitating universal access to public hygiene facilities
•

The self-cleaning public toilet, a French innovation by JCDecaux that has been exported
worldwide: world’s largest network with over 2,500 toilets in 28 countries (including
Belgium, Brazil, Canada, Denmark, Germany, Ivory Coast, Qatar, Sweden, UK, USA,
Uruguay and more), with a total of 31 million users every year and 721 million users
between 2001 and 2021.

•

Over 1,200 universally accessible automatic toilets in 150 cities across France (including
Paris, Lyon, Marseille, Toulouse, Nantes, Montpellier, Nancy, Tours and Clermont-Ferrand)
with a total of 23 million users every year.

•

In France, 150 employees at JCDecaux are dedicated to toilet servicing and maintenance.
These specially trained employees have an average service length of 18 years and 95% of
them have permanent contracts.

•

Paris has the world’s largest network of automatic toilets.

•

With 15 million users every year, the 435 toilets in Paris are the most visited places in
Europe.

Paris, November 17, 2022 – JCDecaux SE (Euronext Paris: DEC), the number one
outdoor advertising company worldwide, has been committed for over 40 years to
facilitating access to public hygiene facilities by creating universally accessible selfcleaning toilets for city residents, visitors and tourists across the world.
First designed as street furniture in nineteenth century in France for the universal benefit
of tackling urban squalor, public toilets have been continuously developed and modernised
in an effort to meet the ever-increasing challenges of health, cleanliness and hygiene in
cities and human dignity. From Paris’ first public urinals in 1834 that were exclusively for
men, to the automatic public toilet invented by JCDecaux in the 1980s and accessible for
the first time to women, this street furniture helps to keep public spaces ever cleaner.
JCDecaux: celebrating over 40 years of innovation for self-cleaning public toilets
Ever since JCDecaux installed the first self-cleaning toilets in Paris in 1981, the company
has consistently innovated by developing a complete ecosystem. To this end, the Group
has created eco-designed, high-performance furniture which integrates patented solutions
(automatic washing and disinfection of the toilet), rigorous processes and integrated teams
dedicated to upkeep and maintenance, providing a high-quality service up to 24 hours a
day, 365 days a year. JCDecaux’s Design Office, based in Plaisir, Les Yvelines (France),
constantly develops new features to make life easier for city residents and visitors
accessible to women, men, children, the elderly, and people with disabilities.

In 1993, the self-cleaning toilet became accessible to people with reduced mobility. Voice
instructions were made available in several languages, as well as in braille. In 2006, the
service became free in Paris, leading to a huge increase in usage. This demonstrated the
robustness of both the design and the upkeep/maintenance process. The self-cleaning
toilet is designed to balance quality with an optimised environmental footprint at each stage
in its life cycle. In 2020, JCDecaux developed a urinal module, which can be added to an
existing toilet. This increases the availability of the main toilet while also significantly
increasing its daily capacity. With the drinking water fountains and hand sanitizer
dispensers installed outside since the first lockdown, self-cleaning toilets have become
multi-service hygiene points unlike any other in today’s urban environment.
The world’s largest network of public self-cleaning toilets
Public toilets have specific requirements and cannot be compared to other street furniture.
Their operation demands a clear understanding of usage, along with expertise in design
and operation. Through this unique expertise, JCDecaux has become the operator of the
world's largest network of self-cleaning public toilets. Today, many cities around the world
such as San Francisco or Stockholm can install public toilets fully funded by advertising on
street furniture, benefiting from the economic model invented by JCDecaux. The Group
operates over 2,500 self-cleaning toilets in 28 countries, used by almost 31 million people
every year, including 15 million in Paris. Its self-cleaning public toilets are an integral part
of the global urban landscape. From Paris to Berlin via Marseille, Abidjan and Lagos,
JCDecaux’s street furniture and associated services are designed to evolve with their
environment and their needs across the globe.

-2-

New public toilets designed by JCDecaux for San Francisco will soon be launched in the
city centre, continuing the collaboration initiated in 1994.

Introducing a new generation of public self-cleaning toilets for the City of Paris: more
modern, more eco-responsible and more respectful of Paris’ aesthetics
JCDecaux was selected by the City of Paris to supply and operate its new automatic public
toilet service, replacing the existing facilities installed in 2009 that were also operated by
JCDecaux. These new toilet facilities, which were designed and assembled in France, will
increase access to the service in Paris: 435 new-generation automatic toilets will be rolled
out between 2024 and the beginning of 2025. In addition to providing a spacious cabin that
enables universal access, the new street furniture facilities will also be equipped with a
second urinal cabin, complete with a door and roof to ensure user privacy. The waiting time
between each visit to the main cabin will be reduced by a third, with the time between a
customer leaving the toilet and it being available for the next customer reduced to just 30
seconds. During this time, the toilet cabin will be cleaned and disinfected for the comfort of
the next user. The urinal cabin will be disinfected immediately after each user visit and
available immediately with no waiting time.

Front view of the City of Paris’ new self-cleaning public toilets
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As a result, the capacity of the automatic public toilets in the French capital will be doubled
while the availability of the service will be multiplied by four, making it the largest network
of public self-cleaning toilets in any city worldwide. The toilets will be particularly
sustainable as water consumption will be cut by almost 2/3 and electricity consumption by
1/3 compared to the current position. The toilets will also be powered by 100% renewable
electricity and the contribution to collective carbon neutrality will cover all their activities.
Patrick Jouin, who also designed the capital’s existing fleet of public toilets was tasked with
creating the aesthetics of the new toilets. The silhouette of the new toilets will be in line
with the existing model, enabling the easy identification of the service by the public and
seamlessly integrating into the Parisian cityscape: providing an elegant, sleek and timeless
aesthetic with this subtle redesign.
Jean-Charles Decaux, Chairman of the Executive Board and Co-Chief Executive
Officer of JCDecaux, said: “Since 2013, the United Nations has celebrated the World
Toilet Day initiative to recognise an essential service. For over 40 years, JCDecaux has
contributed its expertise to this human necessity. Through its vision and pioneering
approach, our Group provides local communities with increasingly efficient and accessible
public toilets, in use more than 721 million times worldwide over the past two decades.
World Toilet Day draws our attention to the importance of taking action to promote public
hygiene, providing access to this service for absolutely everyone. As of today, in 2022, 3.6
billion people around the world do not have access to toilets. Across the board, we must
continue our efforts to achieve the United Nations’ Sustainable Development Goal 6,
ensuring access to clean water and sanitation by 2030 which includes universal access to
safe toilets. To address the cornerstone issues of hygiene and human dignity, JCDecaux
reiterates its long-standing commitment and will continue working closely with local
authorities and its various partners to supply best-in-class public toilet facilities.”

Key figures for JCDecaux self-cleaning public toilets
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Key Figures for JCDecaux
2021 revenue: €2,745m (a) – H1 2022 revenue: €1,475m (a)
N°1 Out-of-Home Media company worldwide
A daily audience of more than 850 million people in more than 80 countries
957,706 advertising panels worldwide
Present in 3,518 cities with more than 10,000 inhabitants
10,720 employees
JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and
Euronext Family Business indexes
JCDecaux is recognised for its extra-financial performance in the FTSE4Good (3.6/5), CDP
(A Leadership), MSCI (AA) and has achieved Gold Medal status from EcoVadis
1st Out-of-Home Media company to join the RE100 (committed to 100% renewable
energy)
Leader in self-service bike rental scheme: pioneer in eco-friendly mobility
N°1 worldwide in street furniture (530,143 advertising panels)
N°1 worldwide in transport advertising with 154 airports and 215 contracts in metros,
buses, trains and tramways (340,753 advertising panels)
N°1 in Europe for billboards (72,611 advertising panels)
N°1 in outdoor advertising in Europe (596,831 advertising panels)
N°1 in outdoor advertising in Asia-Pacific (232,268 advertising panels)
N°1 in outdoor advertising in Latin America (64,893 advertising panels)
N°1 in outdoor advertising in Africa (20,808 advertising panels)
N°1 in outdoor advertising in the Middle East (14,177 advertising panels)
(a) Adjusted revenue
For more information about JCDecaux, please visit jcdecaux.com.
Join us on Twitter, Linkedin, Facebook, Instagram and Youtube.
Communications Department: Albert Asséraf
+33 (0) 1 30 79 79 10 – albert.asseraf@jcdecaux.com
Investor Relations: Rémi Grisard
+33 (0) 1 30 79 79 93 – remi.grisard@jcdecaux.com
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