
 
 

 
 

 
 
 
 
 

Hannelore Majoor appointed CEO of JCDecaux Netherlands 
 

 
Paris, January 23rd, 2019 – JCDecaux S.A. (Euronext Paris: DEC), the number one 
outdoor advertising company worldwide, announces that Hannelore Majoor has been 
appointed as CEO for the Dutch subsidiary, JCDecaux Netherlands.  
 
Hannelore Majoor started working for JCDecaux in October 2016 as Director of City 
Relations. Since the departure of the former Dutch Managing Director last September, both 
Hannelore Majoor and Hans Willems were temporarily appointed Co-CEO. As of today, 
Hans Willems will again continue his position as Finance Director. 
 
Jean-François Decaux, Co-Chief Executive Officer of JCDecaux, said: “With our strong 
presence in the three largest cities in the Netherlands, JCDecaux Netherlands is at the 
forefront of the digital transformation of the Out of Home Advertising. True to our tradition 
of promoting internal candidates, I am delighted to appoint Hannelore as CEO, promoting 
talent from within our company. In the past two years, Hannelore and her team have put 
great effort in securing a solid platform for the OOH and DOOH in the Netherlands, 
including the wins of the street furniture and transport contract in Rotterdam, the 
Amsterdam Tram and Ferry contract, the digital City Information Panels contract in The 
Hague and recently the digital City Information Panels contract in Rotterdam. The Dutch 
team will continue to work on the expansion of this high end digital network at the best 
locations, creating impactful channels for brands and cities.” 
 

 
Key Figures for JCDecaux 
- 2017 revenue: €3,493m*, H1 2018 revenue: €1,643m 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and 

Euronext Family Business indexes 
- JCDecaux is part of the FTSE4Good index 
- N°1 worldwide in street furniture (543,050 advertising panels) 
- N°1 worldwide in transport advertising with more than 215 airports and 250 contracts in 

metros, buses, trains and tramways (356,320 advertising panels) 
- N°1 in Europe for billboards (141,630 advertising panels) 
- N°1 in outdoor advertising in Europe (672,220 advertising panels) 
- N°1 in outdoor advertising in Asia-Pacific (216,290 advertising panels) 
- N°1 in outdoor advertising in Latin America (77,190 advertising panels) 
- N°1 in outdoor advertising in Africa (26,770 advertising panels) 
- N°1 in outdoor advertising in the Middle-East (18,650 advertising panels) 
- Leader in self-service bike rental scheme: pioneer in eco-friendly mobility 
- 1,074,113 advertising panels in more than 80 countries 
- Present in 4,033 cities with more than 10,000 inhabitants 
- 13,040 employees 
 
* Restated from the retrospective application of IFRS 15, applicable from January 1st, 2018 
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