
 
 

 
 

 
 

 

JCDecaux has finalised the acquisition of the Latin America business  
of OUTFRONT Media Inc 

 
 

Paris, 1st April 2016 – JCDecaux SA (Euronext Paris: DEC), the number one outdoor 
advertising company worldwide, has announced that its subsidiaries JCDecaux Latin 
America/Corameq, which are 85% owned by JCDecaux SA, have today finalised the 
acquisition of 100% of the Latin America business of OUTFRONT Media Inc, a group which 
operates in the large format and bus advertising segment, as well as in street furniture. 
 
With more than 62,000 advertising displays in 12 Latin American countries, JCDecaux has 

strengthened its positioning in the region's 3 largest advertising markets which are Brazil, 
Mexico and Argentina, as well as in Chile and Uruguay. 

 
 

 
 

Key Figures for JCDecaux 
- 2015 revenue: €3,208m 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 

index 
- JCDecaux is part of the FTSE4Good index 
- N°1 worldwide in street furniture (524,580 advertising panels) 
- N°1 worldwide in transport advertising with more than 230 airports and 280 contracts in 

metros, buses, trains and tramways (395,770 advertising panels) 
- N°1 in Europe for billboards (177,760 advertising panels) 
- N°1 in outdoor advertising in Europe (731,390 advertising panels) 
- N°1 in outdoor advertising in the Asia-Pacific region (236,760 advertising panels) 
- N°1 in outdoor advertising in Latin America (62,860 advertising panels) 
- N°1 in outdoor advertising in Africa (32,840 advertising panels) 
- N°1 worldwide for self-service bicycle hire: pioneer in eco-friendly mobility 
- 1,129,410 advertising panels in more than 75 countries 
- Present in 4,435 cities with more than 10,000 inhabitants 
- Daily audience: more than 390 million people 
- 12,850 employees 

 
Communications Department: Agathe Albertini 
+33 (0) 1 30 79 34 99 – agathe.albertini@jcdecaux.com 
Investor Relations: Arnaud Courtial 
+33 (0) 1 30 79 79 93 – arnaud.courtial@jcdecaux.com 

 


