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In million Euros, except %. Adjusted figures (1) except when IFRS. 2016 2015

Ʒ Revenue 3,392.8 3,207.6 +5.8%

Ʒ Operating margin 646.5 695.2 -7.0%

Ʒ EBIT before impairment charge (2) 351.4 371.4 -5.4%

Ʒ Net income Group share before impairment charge, IFRS (3) 223.5 241.4 -7.4%

Ʒ Net income Group share, IFRS 224.7 233.9 -3.9%

Ʒ Net cash flow from operating activities 506.0 562.8 -10.1%

Ʒ Free cash flow 263.7 333.4 -20.9%

Ʒ Net debt as of end of period, IFRS 418.6 400.5

2016 ANNUAL RESULTS

(1) Adjusted figures include our prorata share in companies under joint control accounted for using the equity method under IFRS 11.
(2) The impact of the impairment charge on EBIT in 2016 corresponds to a +ú0.5m reversal on impairment on intangible assets and PP&E and a +ú1.2m reversal on provisions for onerous contracts. The impact of the impairment charge on

EBIT in 2015 corresponds to a -ú2.7m impairment on intangible assets and PP&E and a -ú11.2m net provisions for onerous contracts.
(3) The impact of the impairment charge on Net income Group share in 2016 corresponds to a reversal on impairment on intangible assets and PP&E (net of tax and net of the impact on minority interests) and a reversal on provisions for

onerous contracts (net of tax and net of the impact on minority interests) for +ú1.2m. The impact of the impairment charge on Net income Group share in 2015 corresponds to an impairment charge on intangible assets and PP&E (net of tax

and net of the impact on minority interests) and a net provision for onerous contracts (net of tax and net of the impact on minority interests) for -ú7.5m.

Please refer to page 53 for financial definitions. 3
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2016 ADJUSTED REVENUE GROWTH 
BY SEGMENT

(1) Organic growth = excluding acquisitions / divestitures and the impact of foreign exchange.
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-0.3%
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+2.5%

+6.3%

+16.4%
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+3.3%

2016 ADJUSTED REVENUE GROWTH 
BY REGION

(1) Organic growth = excluding acquisitions / divestitures and the impact of foreign exchange.
(2) Excluding France and the United Kingdom.
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SLOWDOWN OF THE BUSINESS
IN ASIA-PACIFIC BETWEEN H1 AND H2 2016
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(1) Organic growth = excluding acquisitions / divestitures and the impact of foreign exchange.
(2) Excluding France and the United Kingdom.
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2016 ADJUSTED REVENUE BREAKDOWN
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(1) Excluding France and the United Kingdom. 7
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2016 TOP 10 CLIENT CATEGORIES

ÁDiversified portfolio of advertisers: 93% of world Top 100 advertisers are JCDecaux clients

ÁTop 10 clients represent only 11.2% of Group revenue

Digital smart clock in São Paulo, Brazil 8

# Category
2016 

revenue %

YoY % 

change

1 Retail 15.3% +0.1%

2 Entertainment, Leisure & Film 11.6% +0.1%

3 Personal Care & Luxury Goods 10.2% -0.4%

4 Finance 9.2% +0.2%

5 Food & Beverage 8.2% +0.1%

6 Telecom & Technology 6.2% +0.3%

7 Automotive 6.2% -0.2%

8 Services 5.8% -0.4%

9 Travel 5.6% +0.1%

10 Fashion 5.3% -0.8%
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Revenue from Faster-growth markets Faster-growth markets' revenue as a % of Total revenue

FASTER-GROWTH MARKETS
REPRESENT 36% OF GROUP REVENUE

In million ú. Adjusted figures.

"Faster-growth marketsòinclude Central & Eastern Europe (excl. Austria), Baltic countries, Russia, Turkey, Ukraine, Latin America, Asia (China incl. Hong Kong and Macau, Mongolia,

Thailand, South Korea, Singapore, India), Africa, Middle East and Central Asia. 9
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Digital bus shelters in London, UK

STREET FURNITURE DIGITAL REVENUE
DOUBLED BETWEEN 2015 AND 2016

10

Adjusted figures

Street Furniture digital revenue as a % of total Street Furniture revenue

Group digital revenue as a % of total Group revenue



RECENT CONTRACT WINS & RENEWALS

Contract renewals / extensionsNew contracts
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STREET FURNITURE

France Parisô newsstands

France Nice (2sqm and 8sqm street furniture displays)

TRANSPORT

Italy Milan International airports

Singapore Changi International airport

Hong Kong Hong Kong International airport

France Aéroports de la C¹te dôAzur (including Nice Côte 

dôAzur Airport)

Spain Bilbao metro

BILLBOARD

France SNCF Réseau

STREET FURNITURE

Japan Bus shelters (Tokyo Transport Office and private 

bus operators)

UK Royal Borough of Kensington and Chelsea

Uruguay Montevideoôs smart clocks

Belgium Carrefour supermarkets

Italy Bolognaôs CIPs

Ireland National bus shelters

TRANSPORT 

Italy Naples metro

United States Dallas-Fort Worth International airport

Includes digital



Tokyo, Japan

Á13 million inhabitants (10% of Japanôs 
total population)

ÁOperating now 157 bus shelters, 
planning to reach 250 in April 2017 and 
more than 500 by the end of 2017é

Áé and reaching 750 in the next 2 years

ÁExclusive rights to the sale of 
advertising for almost all the bus 
shelters

ÁAverage contract remaining duration of 
18 years

ÁMajor events to come:
ÁRugby World Cup in 2019

ÁOlympic and Paralympic Games in 2020
12

UNIQUE POSITION IN STREET FURNITURE IN TOKYO


