
Ads

Gen Z like online but dislike online ads To reach Gen Z brands 
must respect their space

Gen Z would not skip OOH

Gen Z prefer OOH to online ads 
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Ads outdoors are well 
designed and attractive. “It’s a relaxing moment to see 

these ads while waiting for [a] 
bus or someone.
China respondent

55%
32% 30%

Gen Z 
use online but 

prefer OOH
Gen Z 

use online but 
prefer OOH


