
 
 

 
 
 
 

 
 

JCDecaux’ German subsidiary Wall GmbH enters into short-term extension of Berlin 
advertising bus-shelter contract with Berlin’s public transport company Berliner 

Verkehrsbetriebe AöR (BVG) 

 
 
Paris, 29 March 2017 – JCDecaux SA (Euronext Paris : DEC), the number one outdoor 
advertising company worldwide, announced today that its German subsidiary Wall GmbH has 
entered into an agreement with BVG (Berliner Verkehrsbetriebe AöR) to extend its existing 
contract for advertising bus-shelters in West-Berlin (1271 bus-shelters) from May 21st, 2017 to 
December 31st, 2018. The other BVG advertising franchise agreements remain unchanged. 
 

 
 

Key figures for JCDecaux  
- 2016 revenue: €3,393m 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and 

Euronext Family Business indexes 
- JCDecaux is part of the FTSE4Good and Dow Jones Sustainability Europe indexes 
- N°1 worldwide in street furniture (559,070 advertising panels) 
- N°1 worldwide in transport advertising with more than 220 airports and 260 contracts in 

metros, buses, trains and tramways (354,680 advertising panels) 
- N°1 in Europe for billboards (169,860 advertising panels) 
- N°1 in outdoor advertising in Europe (721,130 advertising panels) 
- N°1 in outdoor advertising in Asia-Pacific (219,310 advertising panels) 
- N°1 in outdoor advertising in Latin America (70,680 advertising panels) 
- N°1 in outdoor advertising in Africa (29,820 advertising panels) 
- N°1 in outdoor advertising in the Middle-East (16,230 advertising panels) 
- N°1 worldwide for self-service bike rental scheme: pioneer in eco-friendly mobility 
- 1,117,890 advertising panels in more than 75 countries 
- Present in 4,280 cities with more than 10,000 inhabitants 
- Daily audience: more than 410 million people 
- 13,030 employees 
 
Communications Department: Agathe Albertini 
+33 (0)1 30 79 34 99 – agathe.albertini@jcdecaux.com 
Investor Relations: Arnaud Courtial 
+33 (0)1 30 79 79 93 – arnaud.courtial@jcdecaux.com 


