
 
 

 
 

 
 

 

JCDecaux renews and extends its street furniture contract  
with the city of Nice  

 

   
Paris, 13 October 2016 – JCDecaux SA (Euronext Paris: DEC), the number one outdoor 
advertising company worldwide, announces that following a competitive tender, its street 
furniture contract with the city of Nice (340,000 inhabitants) has been renewed and 
extended for 12 years. 
 
This exclusive contract covers the installation, upkeep, operation and maintenance of over 
194 street furniture units that have either 2 m² or 8 m² advertising faces (which may 
increase to 358 units) and 16 non-advertising street furniture units. 
 
Among the 194 advertising street furniture equipment, JCDecaux will propose new 84-inch 
high-definition iVision LCD digital screens, with unrivalled outdoor image quality. This state-
of-the-art street furniture will incorporate several key features:  

• display the local temperature, air quality and pedestrian numbers, 
• a video surveillance system,  
• loud speakers for public announcements, 
• USB ports. 

 
They will offer the largest range of digital services available on street furniture in France, 
and unequalled opportunities for consumer interaction.  
 
As part of its CSR policy, JCDecaux will optimise the quantities of raw materials used in 
the design of this equipment. Each model will undergo a life-cycle analysis to quantify the 
environmental impacts of its design, manufacture, operation and end-of-life disposal. 
 
Ranked the world’s 4th smart city (by Juniper Research 2015) and 5th city in France, Nice 
is constantly pioneering new services for its inhabitants and the five million visitor it receives 
every year. 
 
Jean-Charles Decaux, Chairman of the Executive Board and Co-CEO of JCDecaux, 
said: “We are very happy to have extended our street furniture contract with the city of Nice, 
only a few months after renewing our advertising concession with the Nice Côte d’Azur 
Airport to digitise all of its terminals. By renewing its trust in us, the city of Nice is endorsing 
JCDecaux's strategy of innovation and sustainable development. As the number one street 
furniture player in France and worldwide, we work hard to incorporate the most innovative 
technologies and creative concepts for the benefit of the cities, citizens, advertisers and 
their brands.”  
 
 
Key Figures for JCDecaux 
- 2015 revenue: €3,208m, H1 2016 revenue: €1,617m 
- JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 index 
- JCDecaux is part of the FTSE4Good and Dow Jones Sustainability Europe indexes 
- N°1 worldwide in street furniture (524,580 advertising panels) 
- N°1 worldwide in transport advertising with more than 230 airports and 280 contracts in 

metros, buses, trains and tramways (395,770 advertising panels) 
- N°1 in Europe for billboards (177,760 advertising panels) 
- N°1 in outdoor advertising in Europe (731,390 advertising panels) 
- N°1 in outdoor advertising in Asia-Pacific (236,760 advertising panels) 
- N°1 in outdoor advertising in Latin America (62,860 advertising panels) 
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- N°1 in outdoor advertising in Africa (32,840 advertising panels) 
- N°1 in outdoor advertising in the Middle-East (16,280 advertising panels) 
- N°1 worldwide for self-service bicycle hire: pioneer in eco-friendly mobility 
- 1,129,410 advertising panels in more than 75 countries 
- Present in 4,435 cities with more than 10,000 inhabitants 
- Daily audience: more than 390 million people 
- 12,850 employees 

 
Communications Department: Agathe Albertini 
+33 (0) 1 30 79 34 99 – agathe.albertini@jcdecaux.com 
Investor Relations: Arnaud Courtial 
+33 (0) 1 30 79 79 93 – arnaud.courtial@jcdecaux.com 


