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1 WHY MEASURE ITS SOCIO-ECONOMIC FOOTPRINT?

Tell the story of JCDecaux's activity beyond its services/products by quantifying its
¥ Y contributions to its ecosystem and the value it creates for its stakeholders.

Objectify Key Performance Indicators (KPI) relating to your contribution to employment
and wealth creation in order to demonstrate your societal performance.

Respond to the expectations of territories that want to see a growing proportion of

the added value of products and services generated locally, in order to contribute to
their economic development.

Prove and quantify your local commitments (local purchasing, local employment,
responsible taxation, etc.), especially if they are the subject of communication actions.

Offer your funders (investors, local authorities, etc.) the opportunity to demonstrate
their local return on investment.

Mee’ring new CSR reporting requirements (ISO 26 000, Global Reporting Initiative: EC7-
EC8-EC?9, Article 225 of Grenelle 2, Infegrated Reporting).
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1 | THE MECHANICS OF CALCULATING LOCAL FOOTPRINT®.

This study takes info account most of the SCOPE OF THE STUDY

economic  flows injected by JCDecaux S

’

worldwide: payroll, purchasing and taxation. ,’ . ® . E \\‘
LOCAL FOOTPRINT® gives a double reading of I I|| G i
your socio-economic foofprint, with indicators in : 2 SUPPORT SUPPORT 1
terms of jobs supporfed on the one hand (in i 5 £ HOUSEHOLD PUBLIC |
full-time equivalents) and wealth created (or I §5 CONSUMPTION ADMINISTRATIONS |
£ OPERATING
GDP) on the other. I §_§ EXPENDITURE :
The footprint assessed with LOCAL FOOTPRINT® I |
adds to the direct impacts (employees and : |
added value) of JCDecaux, the indirect impacts i |
linked to your chain of suppliers, whose salaries I |
and tfaxes (of JCDecaux and your chain of I k) —— SALARIES |
suppliers) contribute to the induced impacts I 6%’5 |
(household consumption and public spending). i % % - 'l
\\ 28 DIRECT IMPACTS empioyeescnd vave G Y- IR
© p
CATALYTIC IMPACTS

Downstream the
value chain

k GENERATED BY COMPANY'S ACTIVITIES )

This study takes info account the direct perimeter (JCDecaux activity) and the upstream perimeter of JCDecaux, i.e.
the chain of JCDecaux suppliers, but does not take into account the downstream impacts, i.e. the activities that
have JCDecaux as one of their suppliers.

FOOTPRINT

MADE N UTOPES
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THE METHODOLOGICAL FOUNDATIONS OF THE LOCAL FOOTPRINT® MODEL
Reproduce the real economy as redlistically as possible

1
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LOCAL FOOTPRINT® covers 220 countries (grouped by geographical areq)

and 380 sectors.

A GLOBAL MODEL...
(220 countries)

... AND REGIONAL MODELS
(details by region, department,
commune...)
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THE METHODOLOGICAL FOUNDATIONS OF THE LOCAL FOOTPRINT® MODEL

Reproduce the real economy as realistically as possible

THE CONSTRUCTION OF A SINGLE MODEL FOR 380
SECTORS, CALIBRATED BY TERRITORY

The LOCAL FOOTPRINT ® WORLD model is based on national and sectoral statistics (INSEE), the world's most detailed input-output
table for 380 sectors (BEA source) and work on regional economics by the University of Bristol.
Some of the sources used to build the model: INSEE Sirene database, CLAP, Esane, Customs, etc.

M4 EBEA o ik N @A

INSEE : INSEE BRISTOL
tabl t )
(p(rlooduuncctlkk))ne c?gd%d Input-output 62-sector input-output tables, Employment University of Hamburg Institute
. h tables 380 household consumption and b West of International
value, purchases, jobs, sectors ublic administration Y i
salaries, efc.) P JC municipality of England Economics
stafistics, efc.. I\ ]
! !
Economic data sources Territorialization algorithms

The LOCAL FOOTPRINT® tool
developed by Utopies simulates
the impact of an activity on the
economy, according to each
territory and each sector of
activity affected.

The repercussions of outgoing
monetary flows from different
companies are traced in 380 FOOTPRINT
economic sectors and 220 MADE IN UTOPIES®
countries.

AN AUDITED METHODOLOGY
THAT INSPIRES OUR
COMPETITORS

Feel Welcome

Empreinte
SOCIO-ECONOMIQUE

PLANET 21
Research

Groviest

\ AccorHotels study conducted
EY with LOCAL FOOTPRINT®
working word O R WORLD

%a f:;'EDF EDF studly carried out with
LOCAL FOOTPRINT® FRANCE

/// INSEE counter-expertise on the
)

\\\\\\ / results of the ADP impact study
NII:]pS§J€ GROUPE ADP
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METHODOLOGICAL PRECAUTIONS
Limits

The complexity of the modelling involves certain assumptions made in the design of the LFP® model, the most important of
which are presented here :

» Profit-sharing and dividends are not included in disposable income for consumption.

+ To evaluate the amounts of tax per sector, we use INSEE's Esane database to calculate a ratio of tax per output for
each sector, excluding agriculture (AGRESTE) and finance (Eurostat).

« The impactis calculated for year N, but the data used is from year N-1. This practice is accepted by convention, but
does not take info account the chronology of actual expenditure.
» For a given sector, the same production function is applied to different countries, even if they are different in principle,

rather than reducing the economic functioning of these countries to a few dozen sectors. This choice is based on a
comparison of the impacts of the Eora and LFP® models.

« The amounts of purchases in a given year N for a given type of media are not necessarily representative of the
investment made in that media over several years, as the model only integrates the flows for the considered year.

UTOPIES® JCDecaux's socio-economic footprint in France and worldwide | September 2023 10



METHODOLOGICAL PRECAUTIONS
Assumptions made

In order to ensure that the data provided by JCDecaux coincide with the data required as input fo the LFP® model, the following assumptions have been made:

In the World Data file, the "Baltic countries" line is divided between Estonia, Latvia and Lithuania in proportion to the FTEs associated with
each of these countries in the World FTE Database.

In the World Data and World FTE Database files, "Reunion Island" line is counted as France. In the case of purchases, this World data is
supplanted by the detailed data for France. The amount of purchases associated with Reunion Island (€500k) is therefore not taken into
account in our analyses. This results in a slight underestimation of the impacts associated with Reunion Island.

The Added Value is estimated for each country by taking the difference between the Turnover, taken from the "TOTAL REVENUE" column of
World Data, to which is added the amount of the "Intercos" and "Management Fees" columns (in order to take into account the value
generated locally by JCDecaux entities, even if it comes from sales to other JCDecaux entities), and the amount of purchases

(excluding advertising fees) calculated for each country to which is added all the advertising fees paid to private actors by each country.

With regard to HR data for the France footprint, as the France HR Database does not contain a department of residence, it is assumed that
the department of residence is the same as the department of work provided.

For the amounts of taxes per country in the World footprint, we combine the contents of the "Local property taxes" and "Taxes" columns in
the "World data" file, as well as the "Street furniture" column in the "Détails redevances" tab in the "World data" file. In the specific case of
France, all advertising fees ("RENTS & FEES IFRS 16", "R&F fix out of scope" and "R&F variables" columns) are treated as taxes in order to
maintain the same methodological choices as in the previous study.

The thin sectorisation of Purchasing in the World is based on the French one, according to the macro categories provided.

The localisation of suppliers for purchases by entities outside France is based on the statistical coefficients of the LOCAL FOOTPRINT World
model.

The payroll figures provided include training costs, which could not be distinguished from the total. This leads to a potential slight
overestimate of induced jobs and an underestimate of a similar order of magnitude of indirect jobs.
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METHODOLOGICAL PRECAUTIONS
Audit

i
L]
"

UTOPIES®

LOCAL

FOOTPRINT

MADE 1 UTOPIES”™

FOOTPRINT

MACE IN UTOPIES®

The contribution of the local
multiplier effect to regional
development

The example of the United States

Note méthodologique générale
LOCAL FOOTPRINT®
& description du modéle FRANCE

Note méthodologique
LOCAL FOOTPRINT-
MONDE

Confidentiel — ne pas diffuser i . )
Confidentiel — ne pas diffuser

WHITE PAPER

Préambule

UTOPIES a developpe en 2014 une methedologie unique en France de mesure d'empreints JANUARY 2018
socio-eéconomigue.  L'innovation continuellement réalisée depuis lors a permis & cette Préambule
méthode d'stre utilisee par plus de 500 reférences, et a été auditee a plusieurs reprises par

différents cabinets externes ou par diverses contre-expertises (I'INSEE ou par la Délégation
Interministeérielle aux JOF).

Du fait de cette R&D continue (I'outil a évelue de 35 secteurs a 380 secteurs en differentes
etapes), les descriptions de cette note methodologique peuvent continuer de faire reference
a des modeles precedents, meme si elles restent appliquées aux plus recents. Cette note a
surtout vocation & detailler les concepts sous-jacents et les methodologies de calculs propres
au modale ot & sa démarche

Contact :

Arnaud Florentin, florertin@UTOPIES.com

UTOPIES a développé en 2014 une méthodologie unique de mesure d'empreinte socio-
économique. L'innovation continuellement réalisée depuis lors a permis & cette méthode
d'étre utilisée par plus de 500 références.

Du fait de cette R&D continue (I'outil & évolué de 35 secteurs & 380 secteurs en différentes
étapes), il est possible que certaines descriptions continuent de faire référence a des
modéeles précédents. Cette note a surtout vocation & détailler les concepts sous-jacents et
les méthodalogies de calculs propres au modéle et & sa démarche.

Centact :
Amaud Florentin, florentin@UTOPIES.com
Florent Levavasseur, levavasseur@UTOPIES .com

Arnaud Florentin
Economist and Associate Director at UTOPIES

Boris Chabanel

Geographer and expert in local economics at UTOPIES

Pierrs Viard, yiard@ytopies.com

Florent L . levavaceeur@UTOPIES com

@topias com

Pierrs Viard, yiard

1 1

Two Q&A workshops were held, as well as responses to a list of questions put by EY. JCDecaux commissioned EY to audit this socio-
economic footprint exercise. In this respect, UTOPIES provided 3 methodological notes as well as an internal passage table. Two Q&A
workshops were held, as well as responses to a list of questions put by EY.
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1 UNDERSTAND THE SCOPE OF THE STUDY

AROUND THE WORLD -
85
COUNTRIES*
SPECIFIC
FOCUS ON
FRANCE
\
* The list of countries is available in the
appendices

The impacts of JCDecaux's activity are calculated on a worldwide basis (countries and zones), with a specific focus on JCDecaux's activity in
France.
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SUMMARY OF FLOWS AND MAIN RESTATEMENTS FOR 2022

8&8

FTE

L © ]

VA

o

Purchases

JCDecauxemployees: 11,209 FTEs in 2022

Estimated added value (VA) for JCDecaux: €1,598m in 2022

VA is estimated on the basis of turnover and purchases in each country:
VA =Turnover - Deferred purchases (including intercos and private
advertising fees)

Purchases injected into the model: €1,718m

JCDecaux's purchases in France are sectorised/localised in real terms using the data
collected. Purchases by other entities are sectorised on the basis of a table of
correspondence between JCDecaux purchasing items and the 380 sectors of the LOCAL
FOOTPRINT ® model. They are then broken down by supplier country using a model
produced by Utopies on the basis of import-export statistics (probability of purchases by
sector-country).

Remuneration (including employer and social
security conftributions): €70ém, or an average of
€63k per FTE.

Amounts paid to public bodies (including public advertising fees): €1,459m

DIRECT
ECONOMIC

IMPACTS

INDUCED
ECONOMIC
IMPACTS linked
to:

INDIRECT
ECONOMIC

IMPACTS
(SUPPLIERS)

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023
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DISTRIBUTION OF DIRECT JOBS (FTES) BY COUNTRY

France 3,171
China 719
Germany 666
United-Kingdom 627
Spain 564
Australia 427 JCDecaux's 11,209 direct jobs are distributed in the 85 countries
Brazil 426 included in the scope of the study.
Mexico 349
United-States 344 The first countries represented are France (28% of the total), China (6%),
Austria 301 Germany (6%) and the UK (6%).
Belgium 276 JCDecaux's direct jobs in the 85 countries of the study are relatively
Hong Kong 217 concentrated : 46% are located in the top 5 countries and 77% in the
Portugal 216 top 15 countries.
India 177
South Africa 170
ltalic 162

Netherlands 142
Singapour 123
Ireland 115

Other Countries 2,018
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PURCHASES: SPECIAL RESTATEMENTS

We collect the amount of purchases by JCDecaux macro expenditure family and by purchasing entity (country). In order to assess the socio-economic
impact associated with purchases, and as we do not yet have a global file, country by country, supplier by supplier, which can be read in English and which
contains sector and origin codes, we need to identify a supplier sector for each item of expenditure from among the 380 sectors in the LOCAL FOOTPRINT®

model, as well as a supplier country. To do this, we have made a number of working hypotheses :

Expenditure is segmented using a passage table between JCDecaux expenditure items with the 380 sectors of the LOCAL FOOTPRINT® model, based on
precisely sesgmented French data.

Segmented expenditure is broken down by supplier country using a model produced by Utopies based on import-export statistics (probability of purchases
by sector-country).

UTOPIES® JCDecaux's socio-economic footprint in France and worldwide | September 2023 16



STANDARD AND ESSENTIAL RESTATEMENTS MADE ON PURCHASES

IN FRANCE

The supplier's SIRET code is used to determine
the supplier's location and economic sector. In
order to avoid "head office" effects (when the
SIRET code corresponds to that of the
company's head office), expenditure must be
broken down across all the company's
establishments according to the FTE weight of
each establishment,
Specific  points:  For  so-called  "on-site"
companies (cleaning, surveillance, temporary
staff, etc.) purchases are not broken down.

Otherwise : Risk of error of 50% in certain
regions!

Application:
€5M of purchases from La Poste with the

postcode 75015 (head office postcode)
will be distributed across all the group's
es’roinIhmen’rs:

350€ Etablishment 1 (postal code 64014)
120¢€ Etablishment 2 (postal code 51140)

1,5€ Etablishment N (postal code 02150)

When a purchase is made from a business, only
the commercial margin must be applied to that
business. The remainder must be broken down
between the production sector in France and
abroad using statistical data.

Otherwise : Major overestimation of jobs in
France and a significantly distorted sectoral

vision
Application:

JCDecaux spends €2.8m with
MCA TECHNOLOGY
(wholesale of computers, peripheral
computer equipment and software)

70% 30%
(commercial

margin)
€2m reallocated to
productive sectors:

- Computers
manufacturing...

€0.8mreallocated in
the secftor :
- Wholesale trade

Concerning the amounts of purchases for
France, a list of suppliers was provided.
However, in the case of suppliers abroad, the
absence of a SIREN/SIRET code does not allow
automatic  sectorisation: sectorisation  was
carried out on the basis of the JCDecaux
purchasing family provided (for 98% of the
amounts concerned). The remaining 2% were
reused on the categories determined previously.

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023
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FOCUS ON JCDECAUX'S PURCHASING SECTORS AFTER
COMMERCIAL RECODING

Purchases by sector

Transports / Logistic

Support services for companies

Specialist, scientific and technical services
Building and public works

Real estate activities

Electricity

Headquarters / Offices

Paper, cardboard, printing
Metallurgy

Automobile services (sales, rental, maintenance)
Information / Communication

Electrical equipment manufacturing

Plastic and rubber products

Manufacture of computer, electronic and optical products
Transport equipment manufacturing

Leisure / Culture / Sport

Trade, commerce

Banking, finance, insurance

Mineral products, building materials

Other

€699m
€229m
€204m
€103m
€84m
€57m
€52m
B €48m <— _
€42m <
€31m AN
€29m \
€20m |
€19m /
l €18m & —_ _ /

€1 717m : fotal after recoding

Trade sector
expenditure
reallocated to
“-=" productive sectors

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023

In order to reflect the reality of the
economic metabolism as closely as
possible, we carry out a special
restatement of expenditure on the retail
sector. We redistribute the amounts
between the trade sector (tfrade margin)
and the productive sectors (machinery
and equipment, paper/cardboard/
printing, etc.), identified on the basis of
your purchasing families.

This view also enables us to allocate the
production share to the various supplier
countries: a reseller located in a given
country may obtain supplies from other
countries, depending on the types of
goods traded.

18



FOCUS ON JCDECAUX PURCHASES BY BUYER COUNTRY

Purchases by buyer couniry

€370m

€63m €45m
€40m
€31m €29m €27m €23m €21m €£19m

France United-Kingdom  Germany Australia China United-States Austria Belgium Spain Brazil

JCDecaux's socio-economic footprint in France and worldwide | September 2023

UTOPIES®

France is JCDecaux's first  buyer
country worldwide, accounting for 43%
of ftotal purchases. It is followed by
the United Kingdom (7% of total
purchases), Germany (5%), Australia (5%)
and China (4%).

19



JCDECAUX'S LOCAL PURCHASES IN FRANCE BY SECTOR

JCDecaux purchases in France by sector and geographical distribution

Specidalist, scientific and tfechnical services
Support services for companies
Metallurgy
Paper, cardboard, printing
Building and public works
Transport / Logistics
Electrical equipment manufacturing Information /
Communication
Real estate activities
Automobile services (sales, rental, maintenance)
Manufacture of computer products,...
Transport equipment manufacturing
Electricity
Headquarters / Offices
Plastic and rubber products
Mineral products, building materials
Trade, commerce
Leisure / Culture / Sport
Urban services
Manufacturing of other manufactured goods

Other sectors of activity

90%
95%

100%
90%
99%
90%
100%
100%
25%
73%

77%

100%
€31m
€24m

€17/m
€17m

€15m

€15m

€13m

€11m
€11m

€10m

M08 €10m
M0 €9m
€8m

€7

m

€6m

€4m
€3m
€3m

€12m

€103m
€40m

Purchases France
Purchases Rest of the World
€369m : Total purchases amount

86% : % of purchases in France

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023

After recoding purchases from the
commercial sector, the percentage of
local purchases by JCDecaux in France is

86%.

This proportion varies according to the
supplier's sector of activity: some sectors
have a very high percentage of local
purchases, such as business support
services (>99%), construction (>99%) and

metallurgy (90%).

Other sectors make far more foreign
purchases, such as specialist, scientific and
technical services (77%), the manufacture
of IT, electronic and optical products (25%)
and the manufacture of  transport
equipment (73%).

20



FOCUS ON JCDECAUX'S PURCHASING REGIONS IN FRANCE

After commercial recoding, 57% of
JCDecaux's purchases are made in the
lle-de-France region, including :

«  21%in Hauts-de-Seine

 13%in Paris

e 12%in the Yvelines

Pays de la Loire is the second most
affected region, with 8% of purchases.

JCDecaux purchases in France by region and by department (total: €307m)

Hauts-de-France
12,2

Normandie
14,9 w Grand-Est
9,8
Bretagne
8.9

Pays de la Loire .
y 259 Centre-Val de Loire Bourgogne-Franche-Comté

6.8 42

Auvergne-Rhéne-Alpes

Nouvelle Aquitaine 19,2
6,9

Apart from the Tlle-de-France region,
which remains the largest, the purchasing oACA
regions and departments vary from BU to Occitanie 12,5
BU. 9,7

Corse

0,0
UTOPIES® JCDecaux's socio-economic footprint in France and worldwide | September 2023 21



MAIN RESULTS WORLDWIDE

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023
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MAIN RESULTS WORLDWIDE

JCDecaux's activities in

2022 supported
almost 120,000 (full-time
equivalent) jobs
worldwide.

JCDecaux's worldwide
job multiplier coeff. is 10.7:
foreach 1 direct job
created by JCDecaux, 9.7
additional jobs are
supported in the
economy.

JCDecaux's activity in
2022 contributed to create

€6.3 bilion GDP worldwide :

25% direct added value from
JCDecaux, 27% from your

suppliers, 27% ’rhrouglzjh household
consumption and 21% through

taxation.

JCDecaux's worldwide GDP
multiplier coeff. is 3.9: for
each €] of VA
created by JCDecaux,
an additional €2.9 of
wealth is generated in the
economy.

11,209 36,697
DIRECT INDIRECT
JOBS JOBS

9%
26,894
INDUCED 22%
JOBS 38% 45,120
(TAXATION) INDUCED JOBS

(INCOMES)

JCDecaux's direct jobs represent only 9%
of its total worldwide impact.

Indirect jobs supported in the supplier
chain represent 31% of the impacts.

Induced jobs supported through
household and public administrations
expenditure represent the major part
of the impacts (60%).

UTOPIES®

JCDecaux's socio-economic footprint in France and worldwide | September 2023
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MAIN RESULTS WORLDWIDE

119,921

*Full-time

The number of jobs* supported ,

by JCDecaux's 2022 activity yEi ~-
worldwide, including 11,209 -
direct jobs. e -

equivalents (FTE)

Job multiplier 113 Wealth multiplier
coefficient 3 6 ’ 3 9 7 € 6 . 3 b | I I Leda) coefiicient
x 10.7 [e] X 3.9

For one JCDecaux Indirect jobs™* are : For €1 of JCDecaux's direct
employee in the world, 9.7 supported in In wealth creation, Added Value, an

eteleijifelylelfelet JCDecaux's alobal generated by additional €2.9 are
are supported in the global ) 9 ' ted in the global
PP g supply chain. JCDecaux's 2022 generated in the globa

economy. “Fuliime activity worldwide. economy.

equivalents (FTE)

UTOPIES® JCDecaux's socio-economic footprint in France and worldwide | September 2023



JOBS SUPPORTED BY JCDECAUX IN THE WORLD: TOP 10 IMPACTED COUNTRIES

d-Kingdom
,680 emplois . Belgi

- (6%) 4
France -

17,251 jobs

(14%)
China

19,999 jobs

119,921
jobs supported

in the world
41% in Europe

3..,_ B )
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CONTRIBUTION TO GDP IN THE WORLD: TOP 10 IMPACTED COUNTRIES

Netherlands
€232m —
: Y (4%) g
ed-Kingdom _ :-. 3, <A
ww€622m |
o e o
- Frcmce‘; ‘w

€1,163m =
(19%) ; 3 h ‘
Spain e
€172m / Al
(3%)

€6,285m
GDP generated
in the world

63% in Europe

£
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JOBS SUPPORTED BY SECTOR OF ACTIVITY AND TYPE OF IMPACT

Public Administration

Business support services

Transports / Logistic

Trade, commerce

Agriculture, fisheries

Specialised, scientific and technical services
Hotels, Restaurants

Real estate activities
Head quarters / Offices
Building, public works

Health, education, social services
Banking, finance, insurance

Food processing industry
Textiles, clothing and footwear

Extractive activities
Information / Communication

Metallurgy
Leisure / Culture / Sport

Personal services
Forestry, woodworking, furniture
Ofther sectors

3,943
3,317
2,978
2,969
2,674
2,668
2,512
2,478
2,134
2,083
1,995
1,929
1,851
1,685

18,773
16,774
14,993
9,021
8,489
6,738
B Direct jobs

Indirect jobs (suppliers)
Jobs generated by household consumption

Jobs generated by public administrations expenditure

9,917
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The business support services sector
accounts for 14% of the jobs supported
worldwide, mainly due to the direct jobs
created by JCDecaux, as the

advertising sector falls into this category.

It is followed by public administration
(16%), transport and logistics (13%) and

trade (8%).

The jobs supported in the sectors supplying
goods and services to JCDecaux are
mainly indirect (transport and logistics;
specialised, scienfific  and  technical
services; headquarters and offices).

On the contrary, the jobs supported in the
public administration, frade, agriculture,
hotel and catering and real estate sectors
are mainly induced.
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JOBS SUPPORTED BY ENTITY

/\ These results are orders of
magnitude only for the
purposes of understanding the
distribution between entities,
and are subject to large
margins of uncertainty.

&

119,921 jobs
supported worldwide

by JCDecaux
Street furniture Transport Billboard

69,478 jobs
supported worldwide

20,521 jobs

29,921 jobs .
supported worldwide

supported worldwide
by JCDecaux

by JCDecaux by JCDecaux

58% 25% 17%
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The distribution shown opposite is based on
the distribution of JCDecaux's
revenues and jobs between the
different Street Furniture, Transport and
Billboard. Direct jobs have been
collected, indirect jobs and jobs
induced by government spending have
been broken down according fo
turnover and jobs induced by
household spending have been broken
down according to FTEs.

CAUTION: these results should therefore
be considered as orders of magnitude,
and are potentially far removed from
the actual distribution of supported jobs
between the various entities. This
calculation would require an additional,
more detailed exercise in ferms of the
data collected.
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CONTRIBUTION TO GDP BY SECTOR OF ACTIVITY AND TYPE OF IMPACT

Business support services

Public administration

Transport / Logistics

Real estate activities

Specialised, scientific and tech. services
Trade, commerce

Banking, finance and insurance
Extractive activities

Information / Communication Construction,
public works

Head quarters / Offices

Hotels, restaurants

Health, education, social affairs
Electricity

Metallurgy

Food processing industry
Automobile services (sales, rental,...

Fossil fuels

Agriculture, fishing

Paper, cardboard, printing
Other industries

€903m
€601m
€353m
€329m
€308m
€216m
€139m
€134m
€120m
€117m
€104m
€92m
€86m
€82m
€67m
€65m
€64m
€61m
€55m

W VA direct
Indirect GDP (suppliers)

GDP induced by household consumption

€432m

€1,955m
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The business support services sector
benefits from 31% of the impacts in terms
of confribution to the creation of GDP,
mainly due to the direct added value of
JCDecaux, which represents 25% of the
contribution fo GDP.
This is followed by the public
administration sector (14%), transport and
logistics (10%) and real estate (6%).

The confribution to GDP in the sectors

supplying goods and services to
JCDecaux is mainly indirect (tfransport
and logistics; specialised, scientific and

technical services).

On the contrary, the conftribution to GDP in
the public administration, real estate,
trade  and banking, finance and
insurance sectors is mainly induced.
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6 COUNTRIES WITHIN THE SCOPE OF THE STUDY

FRANCE LATIN AMERICA MIDDLE EAST REST EUROPE
France Brazil Bahrain Netherlands
Argentina United Arab Emirates Germany
Uruguay Oman Belgium
United Kingdom Chile Saudi Arabia Ireland
Peru Qatar Luxembourg
NORTH AMERICA Colombia Estonia
United States Costa Rica AFRICA Lithuania
Canada Dominican Republic Algeria Latvia
Guatemala Cameroon Denmark
PACIFIC Mexico Gabon Finland
Australia Panama lvory Coast Norway
New Zealand Salvador South Africa Sweden
Nicaragua Angola Austria
Honduras Botswana Bulgaria
China Ecuador Lesotho Croatia
Hong Kong Paraguay Madagascar Hungary
India Malawi Poland
Singapore CIS Mauritius Czech Republic
Thailand Azerbaijan Mozambique Slovakia
Japan Kazakhstan Namibia Slovenia
South Korea Ouzbekistan Ouganda Switzerland
Macao Ukraine Swaziland Spain
Mongolia Tanzania Italy
Burma Zambia Portugal
Zimbabwe
Nigeria REST WORLD
Israel
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6 | DEFINITIONS

"Direct" impacts
These correspond to the presence of employees in France.

Economic impact on suppliers

These are jobs corresponding to purchases of goods and services made by JCDecaux from its suppliers (intermediate consumption). These suppliers
(known as tier 1 suppliers) themselves turn to their own suppliers in order to produce these goods and services (the suppliers belong to different sectors of
the economy). This demand from each of the suppliers leads to additional production activity, which requires the use of production factors (capital and

labour) in order to be carried out. The added value thus created is broken down into profits, wages (which have an equivalent in jobs), taxes
and subsidies.

Economic impact through household spending :

These are the jobs corresponding to purchases of goods and services made by households. The salaries paid to JCDecaux employees and to the chain of
suppliers are spent (in part) on purchases of goods and services, and this final demand addressed to the companies in the production system results in
additional production requiring factors of production to be carried out, and the added value thus created is broken down into profits, salaries
(with job equivalents), taxes and subsidies. Induced" jobs are determined in the same way as "indirect" jobs.

The economic impact of government spending :

These are jobs corresponding to purchases of goods and services made by public administrations from sectors of the productive system. Direct
taxes paid by JCDecaux, JCDecaux's suppliers, the companies to which households direct their spending, and indirect taxes paid by households
correspond to tax revenues to public administrations assets. This revenue is then spent on goods and services purchased by companies in the various

sectors of the production system. The number of jobs induced by this public spending is calculated in the same way as 'indirect' jobs and jobs
'induced' by private spending.
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6 | DEFINITIONS

Jobs supported

The indirect and induced jobs estimated in this study are salaried and non-salaried jobs, private and public, supported at 100%, and expressed in "person-
year jobs" (or Full ime Equivalent) taking into account the number of hours normally worked by a person during one year in the sector concerned. The

direct jobs of JCDecaux are also counted as supported jobs, expressed in FTE.

GDP
The total GDP generated by JCDecaux's activity is the sum of the indirect added value resulting from purchases of intermediate goods and services from
suppliers (and purchases by suppliers from their suppliers), the final expenditure of JCDecaux employees and suppliers, and the final expenditure of the

public administrations made possible by the tax revenues from direct and indirect taxes paid by JCDecaux, the chain of suppliers, the companies to
which households send their expenditure, and households themselves (VAT).

Multiplier effect

(in the sense of the Keynesian multiplier)
Expression of the relationship between direct impacts and the indirect, induced (by household consumption and public administrations) and catalytic (by student
consumption) impacts they generate.

Injected flows

The sum of the institution's operating expenditure (three expenditure headings: purchases, salaries and taxes) and/or the sum of students' consumption expenditure is
referred to as 'injected flows'.

Full-time equivalent
The number of jobs created or maintained by the establishment is calculated on a Full-Time Equivalent basis: 1 FTE corresponds to the working time of a full-time
employee (35 hours/week) over 12 months, i.e. 1,607 hours/year (source: service-public.fr).
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A | QUESTIONS

All these jobs exist because of us? What if we didn't exist?
We must not confuse jobs created with jobs supported. We create our own direct jobs, but all we do is support the jobs of our suppliers through our orders. These jobs
may depend to a large extent on our activity, and we are indirectly responsible for them. However, if we no longer existed, the economy would probably be

destabilised, but other players would undoubtedly emerge and it is likely that our suppliers would work for other customers...

What is the margin of error?
It should be remembered that these results are orders of magnitude based on the best available models and national statistics. The commonly accepted margin of

error for such modelling assumptions and statistical tables is 20%.

How can we improve our local economic footprint?
One of the main expectations that citizens have of companies is that their activities should be rooted in their local areas so that they are as vibrant as possible

economically and genuinely support a decent standard of living for their inhabitants.
You can improve your impact by increasing the proportion of local purchases you make, by encouraging the establishment of activities that meet your needs and
those of the region (training, spin-offs, support for entrepreneurship) so that not only are more euros spent in your region, but that they stay there. There are a number
of levers that can be used at the level of your employee governance, with your suppliers or with other local players.

Why assess our socio-economic footprint?
Assessing our socio-economic footprint means seeking to better understand our impacts beyond our direct activity. It means being transparent about our business

model and objectifying our contributions to regional economies through our supplier orders, employee spending and the taxes we pay. Better understanding means
greater awareness, better explanations, better dialogue with our stakeholders and improvement.

How does the LOCAL FOOTPRINT® evaluation model work in practice?

Based on the purchases, salaries and tfaxes we have provided, the LOCAL FOOTPRINT® model reproduces the functioning of the French economy as faithfully as
possible, fracking every euro we spend with an economic actor. For example: for every 100 euros spent with an IT service provider, X euros will be used to pay salaries,
Y euros to pay for intfermediate consumption, and so on.

In this way, LOCAL FOOTPRINT® estimates how many jobs are needed to meet our orders, household consumption or the public spending we support, and at the
same time how much economic activity and added value is created or maintained in the economy.

LOCAL FOOTPRINT® works on the entire supplier chain: our first-tier suppliers, their suppliers, their suppliers' suppliers, etc. To each expense is added the probability that
it will be made in one territory or another depending on the economic strengths of the territories and where the expense is made in the first place.

The economic footprint thus obtained quantifies locally, by sector of economic activity, in jobs and in euros, the activity of our company in the regions and values its
interactions with the actors in these regions.
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6 | LIMITS OF THE STUDY

General limitations of the study

The study quantifies only the order of magnitude of the gross economic weight of JCDecaux Group activity within the scope of the study, in a direct, indirect and induced
manner on the basis of the monetary amounts analysed and provided by the company. Restatements were made by Utopies as detailed in this document, and a modelling
tool was used to assess the order of magnitude of the impact. The net impact of these activities on the region, taking into account any cannibalisation of other economic
players, has not been quantified. In addition, the study did not measure the additional performance associated with an increase in the region's productivity and
competitiveness.

In addition, the study does not quantify the socio-economic benefits related to the consequences of the sites' activitiy on their immediate or distant environment, on climate
change or air pollution, or on damage to natural ecosystems or biodiversity; nor does it quantify the costs avoided for local communities by the activities and investments of
JCDecaux Group. An economic footprint values the relationship between a company, its stakeholders and its underlying economic fabric. The supported jobs valued
correspond to jobs financially supported by the company, which is itself part of a logic of interdependence. In other words, it is dependent on other sectors in the sense that it
is itself the impact of another sector. Utopies thus sheds light on the dependence of the national/local fabric on the company and provides a broader vision of its

social responsibility.

The limits of the LOCAL FOOTPRINT® model

LOCAL FOOTPRINT® is a statistical tool for evaluating the socio-economic impact of RIMS (Regional Input-Output Multipliers) developed by Utopies. By aggregating various
regional and sectoral analysis modules in addifion to Input-Output tables, the Utopies model reproduces as closely as possible the way in which the regional economy
operates - according to the demand propagation process. The model draws on a variety of sources:- statistical data from Eurostat, INSEE and the BEA, with a detailed
breakdown of 380 sectors; - local calibration, taking info account the specific characteristics of the area analysed (INSEE data on employment by sector of activity) and taking
into account location coefficients (University of Bristol).

A rigorous economic impact analysis requires a good knowledge of how the model used works, as well as the ability to inferpret the results obtained in the light of the
limitations and assumptions inherent in the model used: the reliability of the model's results depends on the reliability of the data in the input/output tables, which are also an
accounting representation of the economic interactions for a given year.

Like all Input-Output models, it does not take into account the notion of time. It is a 'static' representation of the economy at a time t, following an expenditure 'shock'. The
production function of a given sector of activity is fixed and there are no economies of scale. The model fakes no account of resource scarcity. LOCAL FOOTPRINT® is a

linear model. All other things being equal, a shock of €10m to a production sector is equal fo 10 shocks of €1m to the same sector.

Limits specific to the project

This study required the location of suppliers to be modelled on the basis of import/export stafistics. Although the latter has been refined thanks fo input from JCDecaux's
purchasing department, with the aim of better reflecting the reality of the company's businesses, a more detailed collection of the actual locations of suppliers would increase
the finenesse of the results.
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